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Federal Stimulus Bill Stimulates Lobhying Action

By Elizabeth Benner
Of the DLW

The gianc stimulus bill that became
law last month mezns the lobby-
ing has begun, as companies with
products and processes suited to federal
programs seek o catch the actention of the
U.S. government.

Ellisa Habbart, of Wilmington firm The
Delaware Counsel Group, recently helped
her client, Eco Power Solutions, obtain the
services of Washington, D.C., government
affairs irm Fabiani & Co. to push through
what is sure to be a crowded field.

“Because there are so many people
going after the money, you need a way
to educate people as to whar you have to
offer,” Habbarr said.

The Delaware Counsel Group focuses on
transactional work and advising companies
on Delaware business marrers, bur “because

I partner with my clients, my work is more
than just any specific deal,” Habbare said,

In this case, Habbarr identified a few
candidate firms, and accompanied Tom
Thompson, the CEQO of Eco Power, down to
Washington to help him screen the potencial
lobbyists. The company is a Deleware corpo-
ration, bur ir is based in Quincy, Mass.

Habbart's job was to know what questions
to ask — for instance, regarding conflices —
that might be overlooked by the CEO.

"The businessman and his lawyer was a
good combination,” she said.

Fco Power has a fully developed syscem
called rhe Comply 2000 char recaprures
and reuses the hear generated chrough
manufacturing processes instead of letting it
be lost through the flue seacks.

The system also reduces the harmful
ernissions sulfur dioxide and nirrogen oxide
by about 96 percent and carbon dioxide by
about 25 percent, the company's Web site
says.

According to Recovery.gov, see up by
the Obama administration to inform the
public abour che seimulus plan, the package
includes abour $43 billion for investmenr in
the energy sector, as well as abour $22 billion
for tax relief.

After Habbarr and Thompsen met; with the
candidares, they both agreed Fahiani & Co. was
the best choice o connect with some funds,

The firm had been recommended by the
Alrira Group L1.C, a venture capital and pri-
vate equity fund in Denver that made a 37
million investment in Eco Power in QOcrober
and has a seat on its board.

James Fabiani, the founder of Fabiani
& Co., was a staff direceor on a 1J.5. Senate
appropriations subcommittee uncil 1982.
He worked with a private government af-
fairs firm for years before starting his own
outht in 2002. It has grown to 19 seaff
members.
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“I love to mention that Washington is
a government town that has processes rhat
appear generally to be chaoric,” Fabiani
said. “If you can squeeze the chaos ouc of ir,
there are an awful lot of chings Washingron
can do for business.”

Fabiani explained chat a host of govern-
ment decision makers will be examining
a multitude of potentially good ideas
pursuant to the American Recovery and
Reinvestment Act of 2009, signed into law
by President Obama on Feb. 17.

“The stimulus is meant to support
those good ideas, but these ideas have to
be sifted chrough and prioditized. That's a
tough process,” Fabiani said.

His firm, of course, handles that process
for its clients: "Our business squeezes the
chaos out,” Fabiani said.

In addition to the recent stimulus, there
are many other programs — both exisc-
ing and expected -— of which an alterna-
tive energy technology company like Eco
Power can take advanvage.

A lobbyist does two cthings concur-
rently, Fabiani explained. One is to look
for “pockerts of money” in federal agencies
such as the departments of defense, energy
or the inrerior. A lot of the stimulus money
would fall into this cacegory, because it has
already been allocared.

Competition is fierce for this money,
Fabiani said, but the turn around time can
be as quick as 90 days. About six months
15 the norm, however.

The other prong is going to Congress to try
and get new monies into a particular project.
This involves drafring and passing legislation
and can take 15 to 18 months or longer.

“In thar process the dollar amount can
be larger and then can be more narrowly
defined,” Fabiani said. "It's more like a
rifle shot where the other is more like a
shotgun. In my firm, we do both of these
things simultaneously. You cant always
win. You have to work both processes.”

Eco Power could benefic in 2 num-
ber of ways, Fabiani explained. There is
straightforward government procurement
of its system. For instance, the Defense
Department has hundreds of millions of
square feet of space and needs to convert 23

petcent of its energy usage to renewable or
sustainable energy by 2025.

Another possibility is a federal preference
for Eco Power's technology when it partners
with the private sector. This means Eco
Power could wind up as & subcontractor in’
a huge project that has General Electric or
Siemens in the lead. The downside is chat
Eco Power is also in competition with these
behemoths; hence the lobbyist.

Tax incentives are another piece of the
federal monies picture,

“Like a lot of the stimulus money they
are yet in che pipeline,” Pabiani said. “There
are a half a dozen or more incentives to help
investors or help & company like Eco Power
reduce the cost of selling ics technology.”

Eco Power needs to know when these
incentives can be toured. Thompson zlso
emphasized Fabiani's legislative skills
when it comes to changes in the law.

“One thing that is brucally apparent i_n
this whole emissions environmental area 15
the lack of regularion at the federal level,”
Thompson said. “Every state seems t0 have
varying requirements. If Obama is true t0
his word, we cercainly expect some kind of
framework by later this year.” *®
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