Job Search Strategies for the “Rest of Us”

By Joan Bibelhausen
Eouk at the job ads in print

~2) expectations ara reason-
able. Laok at fac-
tors that you
feel might limit
you and figure
Py oul how to pres-
ent them in the
best possible light.
Far example if your
grades aren't stella

and on proliferating web-

sites, and buried
somewhere in the
fine print Is the
ingvitabla request
for “superior aca-
demic credentials.”
Recrulter notices
will add “national”
or "top ten” law put on your flawyel
school. Most of us don't fit and determine the best way:io
that prafile and we're good confidently present what you've

lawyers nanethetess. Here are got. Did you improve over tima't:

some steps that should be part  Did you have a fsw bad grades
- of your strategy whather you that affected your average? Did
have an academic pedigree or you perform better in skills or
whether you're one of the rest substantive areas that match
of us, your target'? Don't make excus-
1. Make the decigion. Commit to  es, show you'rs not afrald to talk
changing Jobs and to the work abott it and ‘maove on.

that is nacessary to accomplish a, Wriiaguur rés6mé, Create

it. You are responsible for this communications materials that
entire process, Understand why  accuratsly describe you In ways
you ars maving and determine that are attractive to yaur targats.
what must be changed. If you You have up to 45 saconds io,

are disappolnted or.grieving

about your clrcumsta

acknowledge it and g achievements,

work thraugh It, if necassary. 5. Make a plan, set quantifiab
2. Assess yuﬂrself rialistipally. geals, and keep recards. How much

Knowing your abllities, values, and  time will you spend sach weak?

interests, and being famillar with How many job-related contacts

mzke an impression. Be direc
be specific, and prieritize your

the circumstances in which you will you make? Share your plan
do your best work will helpyouio  and goals with others,
communicate your unique fea- B. Starl develuping yuor markel.

fures and bensfits, What do YOU  Define and research specific
want? {As lawyers, we sometimes  smployers in which you are Inter-
forget that It's OK to be happy.) ested. Talk to your networks—
Then create.your personal mission  those you alrsady have and those
statement for those Inside and you must develop. They will give
beyond your target market. you Infermation and leads basad

3. Assessihe market. Where is  on the information you provide, so
thera a need for what you offer focus on what they know.

and how might you have to 1 Tk tn E!i‘l[ilu]ﬂl's Thise ara
change {o get a job? The answer  {he people you really ‘want to
can extend to such things as connect with and you will be
additional training and expari- more effective if your network

ence as well as whether your has led yau there.

B. Doe't neglect llm ntwluus
sourees, and use Hem appragriste-
I¥. Read ads and talk o
recruiters but recagnizs that
most iobs come from personal
contacts. Use your law school
career services office. Get
invelved In bar and other asso-
clations and valunteer for activi-
ties that will enable you to meet
the most people.

9. Inferview and consider job
0f[ers. Be sura that you Interviaw
well. Understand what is nego-
tlable and what is not,

10, Slart yoer 12w jod. Give this
a0 as much consideration as any
ather, First Impressions are criticat,

"t Know how you will begin and

remember to thank those who
helped you get there. Chances are
you'll need themn again and if they
know they made a difference for
you, they'll ba there,

Joan Bibelhausen pravidss
career cusum'ng and gutplace-
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GRUr 0010 5 anc acvice on ca-
raer options, visit Career Gounsel,
the ABA Carear Resources Center,
at www.abanet.org/careercounsel.
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